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Finding Client and OPTAVIA Coach Candidates



OPTAVIA_LRN_Finding-Candidates_082918 2018 OPTAVIA LLC. ALL RIGHTS Client and OPTAVIA Coach CandidatesOne of the most important exercises you must do at the beginning of your business and throughout your career is to create and maintain a working list of at least 100 people to potentially contact regarding OPTAVIA either about our Optimal Health Program, the opportunity to become an OPTAVIA Coach , or the Trilogy. When you have people to talk to, you have the fuel to grow your TYPES OF CANDIDATESThe full offer in OPTAVIA is the Trilogy of Optimal Health: Healthy Body, Healthy Mind, and Healthy Finances. However, it s important to keep in mind that not all Candidates are alike and not all are looking for them same thing at the same time.

Facebook, MySpace, Twitter, LinkedIn, etc., your wedding invitation list, holiday card list, high school or college annuals, the list of members in the clubs, groups, organizations, or religious affiliations that you are a member. Brainstorming Resources - Friends, current and former neighbors, relatives, current and past
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    	Transcription of Finding Client and OPTAVIA Coach Candidates


        
    	1 OPTAVIA_LRN_Finding-Candidates_082918 2018 OPTAVIA LLC. ALL RIGHTS Client and OPTAVIA Coach CandidatesOne of the most important exercises you must do at the beginning of your business and throughout your career is to create and maintain a working list of at least 100 people to potentially contact regarding OPTAVIA either about our Optimal Health Program, the opportunity to become an OPTAVIA Coach , or the Trilogy. When you have people to talk to, you have the fuel to grow your TYPES OF CANDIDATESThe full offer in OPTAVIA is the Trilogy of Optimal Health: Healthy Body, Healthy Mind, and Healthy Finances. However, it s important to keep in mind that not all Candidates are alike and not all are looking for them same thing at the same time.
2 When sharing OPTAVIA , some may be ready to hear about the Full Trilogy immediately. For others, you may want to approach them initially about our programs that address creating a Healthy Body and later offer the Full Trilogy. And, for those Candidates who are business minded and primarily looking for Healthy Finances, you may initially approach them about exploring Coaching. There are two major activities that an OPTAVIA Coach engages in: 1.) Acquiring and coaching Clients and 2.) sponsoring and mentoring Coaches. When developing your list, it may be useful to segment your Candidates into two areas: Those that you want to share the (a) Full Trilogy or the Opportunity to become a Coach with from (b) those you may want to approach initially regarding our programs for creating Optimal Physical putting names on a list, don t worry about how well you know someone or how you might approach that person; you will learn those techniques later.
3 For now, just complete the exercises and write down the names of all the people you know. PEOPLE WHO IMMEDIATELY COME TO MINDIn this document, you will see an extensive memory jogger series of words, occupations, etc., that will help you remember people you know. It is useful to begin quickly writing down those individuals who immediately come to mind as Candidates for your CandidatesUnderstandably, if you ve gotten to a healthy weight and others have noticed, you may have people already asking you about your transformation. Those folks are definitely Candidates for our Healthy Body programs and many of these people may also be Candidates for the Full Trilogy. The truth is, nearly everyone is a candidate for our products. Whether to lose weight, create better health, or for just all-around good nutrition, our products and programs literally offer something for everyone!
4 OPTAVIA_LRN_Finding-Candidates_082918 2018 OPTAVIA LLC. ALL RIGHTS Candidates THAT Quickly COME TO MIND WHO DO YOU KNOW FROM THESE CATEGORIES? Needs to lose 20 lbs or less Has a wedding coming up Needs to lose 20 to 50 lbs Has a class reunion coming up Needs to lose 50 lbs or more Has arthritis or other joint problems Takes blood pressure medication Is an athlete Takes cholesterol medication Going on a vacation Type II diabetic Friends, relatives, or neighbors Borderline diabetic People from my clubs, church, or social contacts Overweight child/children Co-worker, past and present Perpetual dieterTrilogy & Business CandidatesWhen you consider people to sponsor, your goal should be to look for the very best people you know and with whom you would like to be in business.
5 Keep in mind that you are offering this opportunity to someone, and that they have the most to gain by becoming involved. You are paying them a compliment by thinking of them. The OPTAVIA opportunity is broad and open to many people from many different backgrounds. It isn t limited to a particular age, gender, education level, or skill. Consider people who have a positive outlook, who are focused, ambitious, well-liked, and who are on your attitude and ambition level. Some people on your list you ll know well; others will just be acquaintances. The important thing is to get them on your list. Don t Prejudge anyone, but Qualify EveryoneDo not prejudge people based on age, education level, or their current level of success. You cannot determine whether someone will be interested in this business unless you approach them.
6 However, you should qualify everyone based on their character level. Ask yourself if these individuals are the type of people you want to work with and/or be in business together? Can you trust them? Do you like their attitude and personality? OPTAVIA_LRN_Finding-Candidates_082918 2018 OPTAVIA LLC. ALL RIGHTS Candidates THAT Quickly COME TO MIND WHO DO YOU KNOW with these qualities?How many people do you know?According to Researchers at Colombia University, the average person knows over 600 people! That s a lot of potential for you and tremendous transformational opportunities for many of them. Be thinking about spheres of influence . Think about folks you know in terms of categories and who they know. Each person you know can potentially lead you to another 600 a master List Below you will find an exercise called free association.
7 Since the average person knows somewhere around 600 people, or more, doing this exercise should produce for you a Master List of well over 100 Candidates to eventually approach about OPTAVIA . Again, do not worry about how to approach all of them right now; you will learn that later. However, take 20 to 30 minutes now to answer the questions in the exercise so that you can begin to realize just how many people to whom you share OPTAVIA . Take Your Eyes Off YourselfThink about all of the hopes, dreams, and needs that could be reached for those who participate in OPTAVIA ! Think of the lives you can influence, impact, and help to transform. When we share OPTAVIA , we share a very special gift that can change lives for the better. A leader Trustworthy Sharpest person you know Most ambitious person you know Friendliest A great encourager Most helpful Wants to get ahead in life Most caring/nicest Hates their job/profession Most successful Works too many hours Best friend Is hurting financially A great counselor Needs a vacation A great example Wants to put child/children in private school Likes working with people Needs to put child/children through college Is a family man/woman A dreamer Likes to travel InfluentialOPTAVIA_LRN_Finding- candidate s_082918 2018 OPTAVIA LLC.
8 ALL RIGHTS Free Association ExerciseFrom the categories on the next page, try to think of people you know who fit any of these or similar groups. Use free association and jot down the names of people who come to mind. Do not pre-judge or qualify people now; you can classify people later. The idea here is to be spontaneous and write the names of as many people as you know in a fast, free-flowing manner. WHOM DO YOU KNOW FROM THE FOLLOWING Directories/Lists - Your address book, your cell phone contacts, social media contacts (email, facebook , MySpace, Twitter, LinkedIn, etc., your wedding invitation list, holiday card list, high school or college annuals, the list of members in the clubs, groups, organizations, or religious affiliations that you are a Resources - Friends, current and former neighbors, relatives, current and past fellow employees, a book of first names, the yellow pages of the phone book (occupations), and the white pages of the phone book (last names).)
9 Whom do you know who lives here? Your Street Kansas Oklahoma Your Neighborhood Kentucky Oregon Nearby cities/towns Louisiana Pennsylvania Cities in your state Maine Puerto Rico Alabama Maryland Rhode Island Alaska Massachusetts South Carolina Arizona Michigan South Dakota Arkansas Minnesota Tennessee California Mississippi Texas Colorado Missouri Utah Connecticut Montana Virgin Islands Delaware Nebraska Vermont Florida New Hampshire Virginia Georgia New Jersey Washington Guam New Mexico Washington, DC Hawaii New York West Virginia Idaho North Carolina Wisconsin Illinois North Dakota Wyoming Iowa Ohio Overseas Military BasesOPTAVIA_LRN_Finding-Candidates_0829 18 2018 OPTAVIA LLC.
10 ALL RIGHTS do you know that either works in or is interested in the following areas? Accounting or Legal: Attorneys, paralegals, accountants, CPAs, bookkeepers, title searchers, actuaries Architects, surveyors, draftsmen: Residential, commercial, landscape, swimming pool Athletics/sports: Boating, sailing, water skiing, jet skiing, parasailing, swimming, surfing, off-roading, snow skiing, bowling, football, volleyball, softball, baseball, tennis, racquetball, rollerblading, golfing, fishing, hunting, skeet shooting, gymnastics, fitness centers, weightlifting, jogging, hiking, kayaking, canoeing, skydiving, scuba diving, aerobics, flying, racing, hot air ballooning Banking: Loan officers, tellers, managers, credit counselors, credit unions Building.
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			OPTAVIA® Success System

			optaviamedia.com
			Continue to ˚ill out a Health Assessment and attach it to their Wellbeing Evaluation (if completed). Put the form in this section and organize by your next scheduled

			   System, Success, Optavia, Success system

		

	

	
				
					

		
			OPTAVIA Guide

			optaviamedia.com
			Your First 30 Days of Integration to Lifelong Transformation, One Healthy Habit At A Time™. OPTAVIA GUIDE

			   Guide, Optavia, Optavia guide

		

	

	
				
					

		
			your bigger life is waiting. Healthy Exchange all you …

			optaviamedia.com
			Breakfast ¾ cup ready-to-eat unsweetened cereal 1 cup skim or low-fat milk 1 ¼ cup whole strawberries 1 Starch 1 Dairy 1 Fruit

			

		

	


                
                
	
				
					

		
			Official Terms and Conditions for The Global Health ...

			optaviamedia.com
			O VIA C All Rihts Resered Official Terms and Conditions for The Global Health Ambassador Club (“GHAC”) COMING SOON OVERVIEW: The Global Health Ambassador Club (“GHAC”) is a special success-sharing

			   Health, Terms, Conditions

		

	

	
				
					

		
			Integrated Compensation Plan - optaviamedia.com

			optaviamedia.com
			ul 2017 optaviaLRNICP072417 Integrated Compensation Plan ©2017 OPTAVIA LLC. ALL RIGHTS RESERVED 2 At OPTAVIA™, our Coaches are the lifeblood of our

			   Plan, Compensation, Integrated, Integrated compensation plan

		

	

	
				
					

		
			INTRODUCTIONS AND SETTING EXPECTATIONS …

			optaviamedia.com
			OPTAVIA Health Assessment 2018 OPTA VIA LC Al ight eserved 3 5036 -OPTAVIA_Health-Assessment_ 06181 Date Notes Day Seven Check-in Week 2 Check-In Check-In Week 3 Check-In Check-In Week 4 Check-In

			   Week, Week 2

		

	


                
                
	
				
					

		
			OPTAVIA™ How to Get a Client Started - …

			optaviamedia.com
			OTAVIA C. A RIGHTS RESERVED OTAVIAR-HOWTO-Client HOW TO GET A NEW CLIENT STARTED Your new Client is ready to join the OPTAVIA Community! Here are the steps to getting them started

			   Clients, Started, Howto, How to, Client started

		

	

	
				
					

		
			OPTAVIA Coaching Guidelines - optaviamedia.com

			optaviamedia.com
			21 OPTAVIA A I V 1 optavia_LRN-CoaII11 OPTAVIA™ Coaching Guidelines As an OPTAVIA Coach™, you have the privilege of supporting Clients along their journeys to Optimal Health™. Your interactions with Clients and Candidates, (including all written and verbal, remote/virtual, and

			   Guidelines, Coaching, Coaching guidelines

		

	

	
				
					

		
			OPTAVIA Referral Letter Template

			optaviamedia.com
			21 OPTA VED 1 11AVIA_LRN-Referral-Letter REFERRAL LETTER TEMPLATE The purpose of this learning is to help you, as an OPTAVIA Coach™, connect with your Clients to obtain referrals for who they want to get healthy.

			   Referral, Letter, Template, Referral letter template, Letter referral letter template

		

	


                
                
	
				
					

		
			OPTAVIA™ Crafting your Story

			optaviamedia.com
			1 OTAVIA C A IS SV 1 otaiao-y-GOAS11 Why did you become an OPTAVIA Coach™? What do you want people to know about your journey? What about your story evokes emotion? (This allows you to help them feel something)

			   Your, Story, Crafting, Crafting your story, Your story
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